AAA: Act-up Agora Agency
Participatory rating agency programmes of candidates to the European elections
From 'founding fathers' to 'the failure of the European machine' to the 'polish plumber' and
'the Brussels bubble', the debate on the European Union (EU) is sprinkled with expressions
which only too often replace the political debate on the European project, with frozen images,
lacking information, visibility and clear alternatives. The famous 'democratic deficit', a
common expression if anything, certainly feeds itself with this lack of debate.
This is true particularly in France. The support of the European Union has never been so
shaky within a context of economic, financial and political crisis which has translated into an
identity crisis at an EU level. France, one of the countries behind the EU project and country
which has for a long time been seen as one of the motors of the EU, has seen the level of
support for the EU fall by 15 points, from 65 %to 45% between 2012 and 2013. Over one
year, the new 'sick man of Europe' has lost more support to the European project than its
fellow members, (notably Greece and Spain), both with regards to the EU and economic
integration.
Europe is therefore 'out of order', but Europe is also just about out of ideas. What is
the Europe that citizens dream of? What project would resonate well with the European
public but also those normally excluded from the debate, notably the youth, but also women,
migrants, the elderly? Which European alternatives exist on the themes which are important
for citizens? The youth who are the future of the European project and who as such should
particularly make themselves heard (and be heard), are particularly disengages with debates
regarding Europe; it is by far the most significant group among the abstainers (71% of 18-24
year olds did not vote in the European elections of 2009). The unemployment rates reach
soaring levels: with over a 10% increase in France in just one year, by now one in four young
people under the age of 25 are affected.

The project AAA: "Act-up Agora Agency" aims to
spark debate on parties' programmes and
manifestos for the European elections thanks to a
'participative rating agency of programmes'. This
agency will consist of the assembly of citizens who
will participate in the final debate in Lyon next April,
and possibly in other European cities. Playing on
the feeling of lack of political choice (as the title
suggests), and symbolising largely the power of
rating agencies such as the well-known AAA in France, the project aims to engage European
citizens in France (French or European from member states) within the debate beyond the
usual suspects and within the context of the European year of citizens. It aims to allow a
dialogue on Europe, its objectives, its means and its vision for the future between citizens
who do not define themselves as pro-European and their representatives, in order to build a
debate around the upcoming European Parliament elections and their role. The objective is
to favour the exchange of ideas on the European project so as to allow the stakes of the
European elections to emerge with clarity, notably with regards to first-time voters among the
youth. Finally, the aim is also to encourage citizens to develop proposals for Europe and to
participate actively to the development of alternatives.

The project is made up of the studying of the programmes and of a participatory debate.


In a first moment (January and February) the working group which will analyse the
manifestos will be formed. Would you like to take part? More information here! The group
will meet in Lyon on February 22 and 23 and will define the central question on which the
manifestos will be analysed (for example youth policy, employment, ecology, security,
energy, solutions to the crisis, etc.). They will establish an analysis scheme of the programs
and manifestos of the European parties with the May elections of the European
Parliament in sight and according to their positions (or lack of) on the central question
defined beforehand by the young participants. Numerous examples of candidate ratings will
inspire the elaboration of the evaluation criteria and the analysis format, such as the example
of the candidate ratings of the French presidential elections of 2012 elaborated by
Transparency International France ( on the ethics of public life), SOS Homophobia (on the
rights of LGBT people), or Génération Précaire (on youth policies). This research and
analysis will allow for informed and constructive debates on the European Union throughout
the project.



In a second moment (April 2014) a participatory debate will be organized in Lyon based on
the analysis of the party programs and the themes of the election campaigns, during which
participants and key actors will compare the proposals of the parliamentarian candidates and
will be invited to compare their political choices and/or elaborate proposals on alternatives.
The group of participants will then discuss and take a position with regards to the candidate
proposals, thus becoming the 'national rating agency' of the parties and elaborating a vision
of the EU they hope to live in. European parliamentarians (from the relative French
constituencies but also from other EU countries) and the candidates to the European
Parliament (EP) elections will be invited to attend and exchange views with the public and to
react to social issues by explaining how their election to the EP would make a difference: a
debate on ACTA, the fiscal pact, the parliamentarian budget, migrant rights in Europe, etc.
Both throughout and at the closing of the debate, participants among the public will be
encouraged to comment on themes central to the parliamentary elections



Finally, prior to the EP elections, a journal presenting the results of the citizen rating agency
AAA will be published, and will compare different party proposals relevant to the theme of the
debate.

Would you like to take part to the project of find out more about it? Don't hesitate to contact
us at paris@euroalter.com!
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